
 
 
Table 13: Attitudes to Social Values: Frequency Distribution 
--------------------------------------------------------------------------------------------- 

 
Valid       Cumulative 

Value    Frequency     Per cent  Per cent  Per cent 
 
-12         1     .2        .2      .2 

 -11 2 .4 .4 .6 
 -10          1        .4        .4     .8 

 -9     2  .4        .4       1.2 
 -8          3     .6       .6       1.8 
 -7       7    1.4     1.4       3.2 
-6          4       .8     .8       4.0 
-5          8       1.6       1.6       5.6 
-4          8       1.6       1.6      7.2 
-3         15       3.0       3.0      10.3 
-2         19       3.8       3.8      14.1 
-1         18       3.6       3.6      17.7 
 0         13      2.6       2.6      20.3 
 1         32       6.4       6.4      26.8 
2         31       6.2       6.2      33.0 
3         36       7.2       7.2      40.2 
4         28       5.6       5.6      45.9 
5        32       6.4       6.4      52.3 
6         24     4.8       4.8      57.1 
7         30       6.0       6.0      63.2 
8    38       7.6       7.6     70.8 
9         29       5.8       5.8      76.7 

      10         26    5.2       5.2      81.9 
      11         26     5.2       5.2      87.1 

12        19       3.8       3.8      90.9 
13         8 1.6       1.6      92.6 
14         13       2.6       2.6      95.2 
15         9       1.8       1.8      97.0 
16         8    1.6       1.6      98.6 
17         3     .6       .6      99.2 
18         2       .4       .4      99.6 
19         1       .2       .2      99.8 
20 1 .2 .2 100.0 
  1 .2        Missing 

--------------------------------------------------------------------------------  
TOTAL  498      100.0     100.0 

 
 
Mean          5.050       Standard Error           .261 
Mode          8.000       Standard Deviation    5.817 
Valid Cases     497       Missing Cases     1 
____________________________________________________ 



 
 


